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Introduction

The Master Builders Association of NSW
corporate brand and identity are important
business assets that must be protected and
managed in order to retain maximum value.

This standards manual contains all the
information required to maintain the strategic
integrity of the Master Builders Association
of NSW brand and identity in the local and
national marketplace.

For clarification of any aspect of this
document, please address all queries to the
Steven Swan, Communications Manager :

Tel: (02) 8586 3562

Email: sswan@mbansw.asn.au

Guiding Principles

The identity is based on Master Builders
Association of NSW (MBANSW) logo,
corporate typefaces, graphic elements,
layout style and corporate colours.

All material included in this manual, including
the logo, is © Copyright 2007 Master
Builders Association of NSW.

In order to maintain consistency, it is
important that the corporate brand and
identity standards are applied to all objects
and items carrying the Master Builders
Association of NSW name. Any departure
from the examples shown within this
standards manual must be approved by the
Master Builders Association of NSW.

Naming Principles

All Master Builders Association of NSW
documentation and publications must refer to
the organisation as Master Builders
Association of NSW.

No material is to make reference to the
Master Builders Association of NSW (unless
there is a legal obligation to do so).

Basic Guidelines

m The Master Builders Association of NSW
logo is to be used in its entirety as it
appears in Section 1.1.

m All departures from these guidelines
must be approved by Steven Swan,
Communications Manager :

Tel: (02) 8586 3562
Email: sswan@mbansw.asn.au

m Never deconstruct the logo or make
additions to it.

m Never separate the elements of the logo.
They must always appear together as
demonstrated in Section 1.1.

m A clear space must be allowed around the
Master Builders Association of NSW logo
as per guidelines provided in Section 1.3.
Connecting lines, graphics, photographs
or type are not allowed.

Electronic Resources

Copies of this manual and all design
elements in both hard copy and electronic
versions are available from the Master
Builders Association of NSW. Please contact
the Communications Manager for more
information.



Master Builders Association of NSW - Brand Identity Standards Manual

1 = 1 Master Builders Association of NSW Logo

The Master Builders Association of NSW
logo is specially created and must be
reproduced in the designated blue whenever
possible.

See Corporate Colours (Section 2.1) for
more details on PMS colour usage, CMYK
and RGB breakdowns.

Logotype

The Logotype has been used in such a

way that is specific to the Master Builders
Association of NSW brand identity and is not
to be altered.

The logotype should not be re-typed — only
the original electronic artwork should be
used, which can be supplied by Master
Builders Association of NSW.

Master
Builders
Association

New South Wales Pty Ltd

Symbol

The Symbol, including the type within the
Symbol, must not be traced, re-drawn or
recreated in any way — only the original
electronic artwork should be used, which can
be supplied by Master Builders Association
of NSW.

Relationships

The relationship (proportions and positioning)
between the Logotype and Symbol must
remain consistent when using the logo.
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Master
Builders
Association

New South Wales
SOUTHERN HIGHLANDS

Master
Builders
Association

New South Wales

BROKEN HILL

1. 2 Regional and Divisional Logos

On occasion, the Master Builders Association
of NSW logo might be used for a specific
division or regional branch.

Regional and Divisional Identifiers

The use of Identifiers is limited to building
signage and specific divisional or regional
publications. Identifiers are excluded from
use on corporate stationery. The Identifier
is based on the logo typeface and has been
used in such a way that is specific to the
Master Builders Association of NSW brand
identity and is not to be altered.

This should not be re-typed — only the
original electronic artwork should be used
which can be supplied by the Master Builders
Association of NSW.

Relationships

The relationship (proportions and positioning)
between the Logotype, Symbol and Identifier
must remain consistent when using the logo.
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1 " 3 Logo Clearspace

The Master Builders Association of NSW
logo must be reproduced clear of any other
graphics or type to a minimum distance of
one ‘x’ unit surrounding the logo.

The clear space of one ‘x’ unit equals the
measurement from the top to the baseline of
the capital letter M in the logo.

In regards to the reversed version (see
Section 2.3), the clear space is filled with
only the background colour.

Builders

Association

New South Wales

If a branch identifier is used, the clear
space must extend to include it. The Master
Builders Association of NSW must approve
any departure from the examples shown
within this standards manual.
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Master
Builders 18 mm
Association

New South Wales

Master
Builders 18 mm
Association

New South Wales

SOUTHERN HIGHLANDS

1.4 Logo Minimum Size

The minimum size for the Master Builders
Association of NSW logo is 18 mm high x the
proportional width.

The 18mm minimum size specification
relates to the height of the outer circle of the
Symbol and applies to all versions of the
logo.

The Master Builders Association of NSW
must approve any departure from the
examples shown within this standards
manual.
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Master
Builders 18 mm
Association

New South Wales

Master
Builders 24 mm
Association

New South Wales

Master
Builders
Association

New South Wales

1 " 5 Standard Logo Sizes

There are three standard sizes for
publications and printed material for the
Master Builders Association of NSW logo as
specified above.

The Master Builders Association of NSW
must approve any departure from the
examples shown within this standards
manual.
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Pantone PMS 2955
CMYK  100c 45m Oy 37k
RGB 10r 83g 133b

2 " 1 Corporate Colour

Pantone Matching System Palette RGB (Screen) Palette

PMS 2955 For usage on screen (i.e. web and
powerpoint presentations) the following RGB
colours must be used. Use of this colour will
aid in consistent colour output across various
platforms and configurations.

The above colour can be used on coated
and uncoated stocks. Please ensure when
printing that the applicable PMS colour is
carefully matched to the PMS (Pantone

Matching System) Book. Red: 10
Green: 83

CMYK (4 Colour Process) Palette Blue: 133

Cyan: 100

Magenta: 45

Yellow: 0

Black: 37

The above colour can be used on coated
and uncoated stocks. Please ensure when
printing that this CMYK colour are carefully
matched to a CMYK printed sample of the
colours. Printed samples are available from
the Master Builders Association of NSW
Association on request.
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Master
Builders
Association

New South Wales

Master
Builders
Association

New South Wales

2. 2 Logo Colour Guidelines

The preferred colour combination is for In all cases, no graphics, colour blocks,
the full colour logo to appear on a white photos or type must appear within the
background. The full colour logo can be clear space around the logo as specified in
reproduced in either PMS or CMYK colours. Section 1.3.

However, there may be certain applications The Master Builders Association of NSW
or special circumstances where the use of a must approve any departure from the
different background colour is appropriate. examples shown within this standards

If colour is not available the logo can be used manual.

in black.
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Master

Builders
Association

New South Wales

Master
Builders
Association

New South Wales

2 " 3 Reversed Logo

The preferred colour combination is for the
full or one colour logo to appear on a white
background.

However, there may be certain applications
or special circumstances where the use of
a white or light colour background is not
available or appropriate.

One Colour Reversed Logo

The Master Builders Association of NSW
reversed logo has been specially drawn.
Correct digital artwork is available from the
Master Builders Association of NSW on
request.

If the preferred logo application cannot be
achieved, the Master Builders Association
of NSW logo can be reproduced in white on

either Black or Master Builders Association of

NSW Blue background.

The background colour must also extend to
at least the clear space area as specified in
Section 1.3.

If a Black or Master Builders Association of
NSW Blue background is unavailable, the
logo must be reversed on the darkest colour
available.

The Master Builders Association of NSW
must approve any departure from the
examples shown within this standards
manual.
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The Master Builder full colour logo should not The Master Builders Association of NSW
be placed over an inappropriate light colour — logo should not be placed over any images
a white background is preferred. or textures.

The Master Builders Association of NSW full

colour logo should not be placed over an The Master Builders Association of NSW
inappropriate dark colour — the reversed logo reverse logo should not be placed over an

should be used in this situation. light colour — a black, MBANSW Blue or dark
background is preferred.

The Master Builders Association of NSW

logo should not have any extra digital effects The Master Builders Association of NSW

added. logo colours should never be anything but

MBANSW Blue, Black and White.

aster
Builders
Association

New South Wales

The Master Builders Association of NSW

logo should not have any extra digital effects The Master Builders Association of NSW

added. logo should only ever be used as one
element. Do not separate or use any element
of the logo as an individual item.
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Master
Builders

50 mm top
margin

Letter starts 105 mn

from top

40 mm left
margin

New South Wales

1Jangary20t0 — — — — — — — — -~ - - - - -~ 7
|
|
Mr Joseph Braggs

anager

BC Constructions Pty Ltd

4 Builders Road

ichmond NSW 2123

Dear Joseph

LI'um dunt ipsusto odipit vel ut lamet, se dit amcorpe raesequat, commolu tpatio con ulputem
hulluptatum del ea facin eum vulluptat adiam exeraes tionsed etum ipit pratio ea con ut adion
heniam, quismodolute modolor in elessequat. Alit alis dignim zzrit ilit vel ex ea faciliquam ip
lexerostrud digna feugait dolesse quationse molortio eu feugiam adionse vero del ullut voloreet |
@lit utpat. Giatue te feu faccum irit vullam zzrilis alit wisit duipit num veriusto et pratie doloboreet |
Jorem velesed modiat. |

Ut lorem iriure volum dolore min hendipis alissim zzrit ad eratie core feummy niam, consed |

| . ferosto odio odignis nulputatis ad doloreet, sectet ipisci ex ero odolor senisit iriureet, commy nos |

dionsequatem ipit lum quismodiat dolenis adit vel dunt iusto eraesenim diam, velestrud temiilis |

olortisci eratin vendre magnim velisim diam, veliquam, si bla am iliquipisl illum niam iure con- |
sectet, sum endre feuipsustrud tate vullamet luptat dolore min utem zzrit wisi eugait nonulput
orem dip exer se feu feuis ate faccum at iriusto od tationu Iputat acillut ipsum dolent acip ex ea
eugue.

|

|
| |
| |
[Yours faithfully |
| |
| |
| |
| |
Damian Surname |
|
|
|
|
|
|

40 mm
clearspace at
foot

Master Builders Association of NSW ABN 96 550 042 906

Association

———— 20 mm
right margin

3 " 3 Letterhead

This example shows the Master Builders
Association of NSW letterhead, and the
preferred way to set a letter onto it.

52 Parramatta Road Private Bag 9 T: (02) 8586 3555 enquiries@mbansw.asn.au
Forest Lodge NSW 2037 Broadway NSW 2007 F: (02) 9660 3700 www.mbansw.com.au
Letterhead Example Typesetting

Type size is 10 points with 14 point

The letter is set in Arial Regular as specified
in Section 3.1 (Primary Typeface).

line spacing. There is a space after the

paragraph of 6 points.



Master Builders Association of NSW - Brand Identity Standards Manual

Master 52 Parramatta Road
BUiIderS Forest Lodge NSW 2037
iati Private Bag 9

ASSOCIatIon Broadway NSW 2007

New South Wales
P: 02 8586 3552
M: 0423 769 902
F: 02 9660 3700

tstootman@mbansw.asn.au

Tim Stootman www.mbansw.asn.au

OHS Risk Management Officer

3. 4 Business Cards

This is an example of the Master Builders
Association of NSW business card.
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3- 5 With Compliments Slip

With Compliments Slip Design

This example shows the Master Builders
Association of NSW with compliments slip.
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INDUSTRIAL RELATIONS fé‘ Master.
SV — &%)/ | Association

s HOUSING () [Bifiers
1227/ | Association
INSERT IN e S NP/
JING CONSULTANT COUNG - Master
- ssu0 04 BUILDING C Jlllrl;_i‘__‘ Euilders
T, ssociation
INSERT B INSERT IN s \J $
|
lzsue 00 of 0000
INSERT H DDuI:nrllllWYY
INSERT B

INSERT INTRODUCTION

INSERT HEADING

INSERT BODY COPY|

3 " 6 e-circluar templates

The above are examples of the Master
Builders e-circular template design.

Templates are available for all departments
and can be downloaded from the Master
Builders Association of NSW website at
www.mbansw.asn.au
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Master
Builders
Association

New South Wales

CENTRAL & MID COAST NSW Established 1873

Master Buildel

118 Belford Str
Broadmeadow
NSW 2292

Street Address|

Master
Builders
Association

New South Wales

NORTHERN NSW Established 1873
New South Wales
SOUTHERN CENTRAL NSW Established 1873
Master Builde
Street Address|
Level 1
1 Hogan Streel
Master Builder Association of NSW — Southern Central NSW
Street Address Postal Address T: 02 6059 6066 Idonaghey@mbav.com.au
Suite 2, 1 Birallee Place PO Box 8120 F: 02 6059 7370 www.mbansw.asn.au
Wodorga VIC 3960 Birallee Park VIC 3690

3. 7 Branch Flyer Templates

The above are examples of the Master
Builders Branch Flyer template design.

Templates are available for all departments
and can be downloaded from the Master
Builders Association of NSW website at

www.mbansw.asn.au
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Master
Builders _
Association

New South Wales

Master
Builders _
Association

New South Wales

Click to add title

11/20/07

~ Click to add subtitle

11/20/07

3 » 8 Powerpoint Presentations

The above are examples of the Master
Builders Powerpoint presentation template
design.

Templates are available for download from
the Master Builders Association of NSW
website at www.mbansw.asn.au



Aa
Aa
Aa
Aa

3.1

Master Builders Association of NSW - Brand Identity Standards Manual

Helvetica Neue 45 Light

abcdefghijkIm
nNopqgrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXY/Z
12 3 4 5 6 7 8 9 0
Helvetica Neue 75 Bold
abcdefghijklIlm
nopgrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
12 3 45 67 8 90
Helvetica Neue 85 Heavy
abcdefghijklIlm
nopqrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
1 23 45 67 8 90
Helvetica Neue 47 Light Condensed
abcdefghijkIm
nopagrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
12 3 4 5 6 7 8 9 0
Primary Typeface

Helvetica Neue

The Helvetica Neue font family has been
selected as the primary Master Builders
Association of NSW typeface for marketing
material due to it's modern look and high
legibility.

Helvetica Neue 46 Light Italic

abcdefghijkIlm
nopaqagrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
1T 2 3 4 5 6 7 8 9 0
Helvetica Neue 76 Bold Italic

abcdefghijklm
nopgqgqrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
12 3 4 5 6 7 8 90

abcdefghijkIm
nowpaqrstuvwsxy:z
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
12 3 4 5 6 7 8 9 0

Special Use Display Fonts

On occasion, this typeface may not be
suitable for use — for example on a magazine
feature header.

In these situations, a more decorative
typeface may be used, but must be approved
by the Marketing and Communications
Manager.
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Arial Regular

abcdefghijkIm
nopqrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
12 3 4 5 6 7 8 90
Arial Bold

abcdefghijkIm
nopgrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
12 3 45 6 7 8 90

Secondary Typeface

Arial Font Family

The Arial Font Family has been selected as
the secondary Master Builders Association of
NSW typeface due to it modern look, similar
appearance to Helvetica Neue, high legibility
and availability on most computers.

The preferred weight for general body copy
is for Arial Regular. The heavier weights and
italics can be used for highlighting text and
headers.

Arial ltalic
abcdefghijklm
nopqrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
172 3 45 6 7 8 9 0
Arial Bold Italic
abcdefghijklIlm
nopqrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
172 3 4 5 6 7 8 9 0
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Master
Builders

Association
L

Master Builders CPD Series

Listen to the best minds in the building and construction
industry as they share their knowledge

The first CPD Series seminar for 2010wl take.

Presentations for the Sth May are:

over 12 years in Australia, New Zealand and

place on Wednesday 5t May at Rosehil Garcens, o o Singapore.In 2007 Scottjoned CSR bulding
Sydney. A highight forths events guest 1 industr products as a technical manager supporting
: Presenters CSi hasworked  CSRs products that help
9 more than 10years ton iy s
e experience and cricketing humous andis part o the revolution ;
e bick Manager R
Wiha sevelopment, her  deliver costeffective

Whie maintaining a good emount of building
and technical content,this CPD event wil also

mantras 'to make bricks sexy’
Austral Bricks - Cathy Inglis 8. App. Sc.
(Mat. Sc), M. Se. Cathy joined Austral Bricks 15

building systems and solutions Scott also
holds a Post Graduate Diploma n Marketing
the

years ago and s the current Group Technical
and Engineering Manager She s responsible:
nationall for research and development of new

marketing types are up 0.

4.Doug Walters - Life and Health

products,

B one
o, i has continued

Boral Bricks - a representative wil talk about
the latest

long after hs retiement from frt class cricket
Renowned for his humour, Doug wilshare a

past, but
wil

2.C

Presener:Steve Duncan i the Northern Region
Manager for MBA Insurance Services and has
worked n the insurance industryfor 35 years,
25ofthoseas

owera g habit that comprised a
daily average of 50 cigarettes The whole process
onlytook 45 minutes and Doug hasnit had a
cigarette since.

life

focu ivinga In

5. y Simp:
issues and coming out on top.

" insurance p
health X
the insurer e Presenter Tommy Simpson s an educarion
on areas of physiotherapy, chitopractic,weight  ofthe most officer with the Construction Industry Drug
Joss and ftness and Tornimy has held this
posiion for the pa ;
i i
Eacncphnwfms If mh P " the | ofhisliiinand around scoholand gambling in
roparerart e one way or another. Previousy Tommy worked
your partneror they

points
annually on your behalf. Additional registrations
receive a generous

Places for this popul
register now o rese

3. Beyond - Canit be Cost

Effective?

APPLICATION FEES!

on General and Home Warranty Insurance
through MBA Insurance Services.

ZERO APPLICATION FEES!
plus

EE MEMBERSHIP*
4 Mo«':.:.’.'f.fnﬁ.. MBA subscriptions
See over for details.

General Insurance
Bill Ko

orakis@mb

General Insurance

Home Warranty
J

Ph: (02)
jhe@mba

s abulders and brickiayers labourer for over

25 years unti taking up his current postion. He

b 2 felong passion for Rugby League and
ently holds postions at both NRL and State
brigin levels

CPD points

Halfyour annual CPD.
requirement

Master
Builders
Association

New South Wales

Serving our Members and the Industry since 1873

SUB CONTRACT
Standard Trade Contract

Contract between
the Builder and Trade
Contractor.

Master
Builders
Association

New South Wk

2010 MBA

INVITATION

The Supplier Spectacular shows are a premier trade
show format held in various locations in northern NSW.
The shows allow builders and subcontractors, designers
and architects, the opportunity to update their building
product knowledge and speak directly to a variety of
professional specialists in an environment exclusively
for their benefit.

Where: Coffs Harbour Leagues Club, Hogbin Drive,
Coffs Harbour

When: Tuesday 23rd November, 4.00pm — 7.00pm

Entry: Free (registration essential)

CPD: 2 points for 2 hours attendance

See overleaf for registration details

Association

Standard Design Principles

The MBA produces a large range of

marketing collateral. To define a specific
requirement which would cover all is not
possible so on the following pages we have
specified a few principles which should be

followed.

21



Alway use square
bullets for lists and
align text left
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ZERO

APPLICATION FEES!

on General and Home Warranty Insurance

through MBA Insurance Services.

B Free insurance health check

H Did you know many builders and contractors have poor
insurance coverage while paying higher premiums

All body text should be left aligned
apart from graphic elements like

starbursts or banners

W Building industry specialists in Contract Works, Motor, Plant
& equipment, Professional Indemnity, and many other types
of insurance

B We provide all building and business insurance - put us to
the test!

ZERO APPLICATION FEES!
plus
4 MONTHS FREE MEMBERSHIP*

*on new annual MBA sub.scriptions
See over for details

General Insurance
Bill Korakis
Ph: (02) 8586 3541

Home Warranty
Jaye He
Ph: (02) 8586 3565

bkorakis@mbansw.asn.au jhe@mbansw.asn.au

General Insurance

(ngw:;sé'ifghing Master The MBA logo should be positioned
Ph: (02) 4979 0115 Eggggl" astion in the bottom right had corner where
rkitching@mbansw.asn.au ) possible

MBA

. . INSURANCE SERVICES

If co-branded - the MBA logo should
always appear first

4 " 1 Typography

Use fonts from the Helvetica Neue family
where possible. Headlines may in some
cases use an alternative display font but this
should be limited to avoid page clutter. Try to
follow these simple rules as set out above.
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Master
Builders

Association
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Master Builders CPD Series

Listen to the best minds in the building and construction
industry as they share their knowledge

The first CPD Series seminar for 2010wl take.

Presentations for the Sth May are:

over 12 years in Australia, New Zealand and

place on Wednesday 5t May at Rosehil Garcens, o o Singapore.In 2007 Scottjoned CSR bulding
Sydney. A highight forths events guest 1 industr products as a technical manager supporting
: Presenters CSi hasworked  CSRs products that help
9 more than 10years ton iy s
e experience and cricketing humous andis part o the revolution ;
e bick Manager
Wiha sevelopment, her  deliver costeffective

Whie maintaining a good emount of building
and technical content,this CPD event wil also

mantras 'to make bricks sexy’
Austral Bricks - Cathy Inglis 8. App. Sc.
(Mat. Sc), M. Se. Cathy joined Austral Bricks 15

building systems and solutions Scott also
holds a Post Graduate Diploma n Marketing
th

years ago and s the current Group Technical
and Engineering Manager She s responsible:
nationall for research and development of new

marketing types are up 0.

4.Doug Walters - Life and Health

products,

B one
o, i has continued

Boral Bricks - a representative wil talk about
the latest

long after hs retiement from frt class cricket
Renowned for his humour, Doug wilshare a

2.C

past, but
wil

Presener:Steve Duncan i the Northern Region
Manager for MBA Insurance Services and has
worked n the insurance industryfor 35 years,
25ofthoseas

owera g habit that comprised a
daly average of 50 cigarettes The whole process
only took 5 minutes and Doug hasn't had a
cigarette since.

5.Tommy Simp:

- i e s issues and coming out on top

the insurer. e Presenter Tommy Simpson s an educarion

on areas of physiotherapy, chitopractic,weight  ofthe most officer with the Construction Industry Drug

Toss and ftness. and Tommy has held this
posiion for the pa 3

i i

pons o fronoing & " e ofbislieinandaround alconol and gamblingin

roparerart e oneway or another Previousy Tommy worked

your partner or they

points
annually on your behalf. Additional registrations
receive a generous

Places for this popul
register now o rese

3. Beyond - Canit be Cost

Effective?

APPLICATION FEES!

on General and Home Warranty Insurance
through MBA Insurance Services.

health check

many buid

hle p:

ZERO APPLICATION FEES!
plus

EE MEMBERSHIP*
4 Mo«':.:.’.'f.fnﬁ.. MBA subscriptions
See over for details.

General Insurance

Home Warranty
J

Ph: (02)
jhe@mba

Colours

The MBA produces a large range of

s abulders and brickiayers labourer for over

25 years unti taking up his current postion. He

b 2 felong passion for Rugby League and
ently holds postions at both NRL and State
brigin levels

CPD points

Halfyour annual CPD.
requirement

Master
Builders
Association

New South Wales

Serving our Members and the Industry since 1873

SUB CONTRACT
Standard Trade Contract

Contract between
the Builder and Trade
Contractor.

Master
Builders
Association

New South

2010 MBA

INVITATION

The Supplier Spectacular shows are a premier trade
show format held in various locations in northern NSW.
The shows allow builders and subcontractors, designers
and architects, the opportunity to update their building
product knowledge and speak directly to a variety of
professional specialists in an environment exclusively
for their benefit.

Where: Coffs Harbour Leagues Club, Hogbin Drive,
Coffs Harbour

When: Tuesday 23rd November, 4.00pm — 7.00pm

Entry: Free (registration essential)

CPD: 2 points for 2 hours attendance

See overleaf for registration details

Association

marketing collateral. To define a specific
requirement which would cover all is not
possible so on the following page(s) we have
specified a few principles which should be

followed.

23
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Pantone PMS 2955
CMYK  100c 45m Oy 37k
RGB 10r 83g 133b

Pantone Black

CMYK  60c Om Oy 100k

4 " 2 Colours

As previously mentioned the MBA produces For simple one or two colour pieces try to
a large range of marketing collateral and to use black and the MBA blue (PMS 2955
specify colour guidelines for all divisions and or C100 M45 YO0 K37). If using black over
all marketing is not possible however the a large area try to use a rich black of C60
following should apply. K100.
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2011 Master
EXCELLENCE IN : Builders
HOUSING AWARDS Association

AN ELECTRONIC VERSION OF THIS ENTRY FORM IS AVAILABLE ONLINE AT WWW.MBANSW.ASN.AU

ENTRANT DETAILS l

| Are you an MBA member? Please tick [ yes, membership no. O no

Company name:
(to be used for promotional purposes)

| Licence no.

| Company address:

l Post code:

Contact name:
(for all relating to the Awards program)

| Phone: Fax: Mobile:

| Email:

| Contact telephone number to be used in all printed marketing materials such as MBA magazines:

PROJECT DETAILS

Date completed:
(project must not be more than two years old as at 26/03/2011)

Address of entry:
(please do not use lot numbers unless they are the true address)

l Post code:

| Map reference [0 UBD [ Gregory's Page No. Ref No.

| Design name: (if applicable)

| Architect:

| Proprigtor's name:

| Selling price (exhibition/project homes only) Basic price: Displayed price:

| Construction cost including and margin (this must be filled in for judging purposes) $

Floor area in m* Price per m? (this must be filled in for judging purposes) $
(this must be filed in for judging purposes) (does ot apply to Divison 6 - House )

N.B. Please itemise any non-standard items fitted to the house not included in quoted price (e.g. air-conditioning, whitegoods, etc)

IMPORTANT (please tick [v/] appropriate boes )
O | do not wish the contract price to be published O | do not wish the entry address to be published

PLEASE ENSURE THAT ALL DETAILS PROVIDED IN THIS SUBMISSION ARE TRUE AND ACCURATE.
SOME OF THE DETAILS PROVIDED ABOVE WILL BE PUBLISHED IN THE MBA MAGAZINES.

9.0 roms

Some documents have small forms at the
bottom such as payment slips and some
documents are entirely forms. Whatever you
are producing, if it requires the collection of
information it should be clear and concise
and styled according to the rules above.

Check boxes should always
be placed before text.

Rules should be .5pt in thickness
and offset 1mm below text. They

should extend the full width of the
document margins.

Sub headings should be Helvetica
Neue 67 Medium Condensed 11pt
Caps.

The space between rules
should be a minmun of 18pts.

Form text should be Helvetica Neue
45 Light Condensed 9.5pt. There
should be a colon before each field.



